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Teaching Evaluation Scheme
Scheme
Lectures Practical Tutorials Credits | Internal Term End
Continuous Examinations
Assessment (TEE)
(ICA) (weightage)
(weightage)
30 Nil Nil 2 20 marks/40% | 30 marks/60%
of the total of the total
marks marks
Learning Objectives : 1. To develop an understanding of the basics of
Commerce and Trade
2. To be able to describe different types of
industries
Learning Outcomes : 1. To acquire the knowledge of new trends in
Commerce
2. To interpret different forms of business
organizations
3. To state different commerce activities
4. To illustrate benefits of import and export and

Future trends in Commerce and Trade

Pedagogy:

Classroom Teaching,
Presentations,
Case-studies,

Group discussions,
Practical assignment




Each lecture session would be of one hour duration (30 sessions).

Module | Module Content Module Wise | Module
Pedagogy Wise
Used Duration/
Lectures
Evolution and Fundamentals of Commerce and Trade: Ir)teract_lve
e . discussion,
Concept commerce and trade, Classification of business
I activities-Industry & Commerce 15

Types of Industries: Primary, secondary & Tertiary,
Commerce-Trade: Types: Internal, external; wholesale &
retail and auxiliaries to trade, Business risk.

Case studies,
Presentations

Form of business organization: Sole proprietorship,
Partnership, HUF, Company.

International trade: Concept and benefits; Imports and
Exports.

Evolution and Future trends in Commerce and Trade

Case studies,

Simulation
and
Assignment

15
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QUESTION PAPER PATTERN
Internal Continuous Assessment (ICA) Pattern

Particulars Marks
Presentation/Viva Voce 10
Assignment/Project 10
Total 20

Term End Examinations (TEE)
Question Paper Pattern
Maximum Marks: 30
Duration: 1 Hour
All questions are compulsory.

Question No. | Description Total Marks
1 A. Full Length Theory Question OR 12
B. Full Length Theory Question
2 A. Full Length Theory Question OR 12
B. Full Length Theory Question
3 Concept Testing (Any 2 out of 3) 6

The Full length theory questions of 12 marks each may be split up into two smaller problems carrying 6 marks
each.



