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Teaching Scheme Evaluation Scheme
Lectures Practical Tutorials Credits Internal Term End
Continuous Examinations
Assessment (TEE)
(ICA) (weightage)
(weightage)
60 0 0 4 40 60
Particulars Marks

Class tests 20

Projects 10

Viva Voce 10

Learning Objectives:

1. To impart knowledge of the basic concepts
and modern trends in Psychology.

2. To foster interest in the subject of Psychology

and to create a foundation for

further studies in Psychology.

3. To make the students aware of the applications

of psychological concepts in

different areas of day-to-day life.

Learning Outcomes:

1. Recall and understand the fundamental
psychological concepts, including sensation
and perception, cognition, motivation and
emotion, and theories of personality

2. Apply psychological principles and theories
to analyze and understand everyday
phenomena, such as problem solving,
use of language, personality
assessment.

Pedagogy: Interactive Lectures and Discussions
Role-plays and Simulation Exercises
Module | Module Content Module Wise | Module
Pedagogy Wise
Used Duration
Sensation and Perception
a) Sensory Processes: Vision .
. . Interactive
b) Sensory Processes: Hearing
s Lectures and
I c)Sensory Processes: Skin senses Discussions 15
d) Sensory Processes: Smell and Taste
e) Perceptual processes: Form perception
f) Perceptual processes: Depth perception
Cognition: Thinking, Intelligence, and Language. .
a) How People think. Interactive
I b) Intelligence. Lgcture_s and 15
¢) Language Discussions
d) Applying Psychology to Everyday life.
Motivation and Emotion.
a) Approaches to understanding Motivation. Interactive
i b) What, Hungry again? Why People Eat. Lectures and 15
¢) Emotion. Discussions
d)Culture and Emotions.
e) Applying Psychology to Everyday life.




Theories of Personality.

a) Psychodynamic Perspective.

b) The Behavioural and Social Cognitive View of
Personality.

¢) The Third Force: Humanism and Personality.

d) Trait Theories: Who are you?

e) Modern Trait Theories: The Big Five and current
thoughts on the trait Perspective

Interactive
Lectures,
Case studies
and
Discussions

15
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QUESTION PAPER PATTERN
(60 marks)

Q1. Answer any one (15 marks)
A. Unit one

Or

B. Unit one

Q2. Answer any one (15 marks)
A. Unit two

Or

B. Unit two

Q3. Answer any one (15 marks)
A. Unit three

Or

B. Unit three

Q4. Answer any one (15 marks)
A. Unit four

Or

B. Unit four







